Feyday



2. november 2023

Agenda

09.00-09:10 : Velkommen v. Morten Fritsch, Head of Sales, Delegate

09:10-10:00: HeyDay v. Thomas Smith, UX/Ul Specialist og partner hos Heyday
* Preesentation af HeyDay
« Hvordan ser det digitale gkosystem ud i dag? - Intro til den nye data-virkelighed
* Brugerrejsen som digitalt veerkt@j — Indsigter p& en ny kontrakt

10:00-10:10: Pause

10:10-11:40 Delegate v. Rune-Daub, Dan Aakesen, Principal Consultant, Anne Sofie F. Hansen, Delegate
 Preesentation af Delegate
» Hvorfor er Microsoft Dynamics-platformen bygget til datadrevne beslutninger?
* Intro til Microsofts tanker set fra et kommercielt og low-code synspunkt

11:40-12:00 Microsoft v. Christian Koch Bentzen, Go to Market Lead (Business Applications)
« Muligheder og fremtiden med Al i en customer experience kontekts

12:00: Lunch /‘ ) delegate
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The value we :
bring to our
customers....

= -
)
ez, &

Experience

Insights



HOW we
WOrk!
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Cloud
Foundation &
Acceleration

.
1\
Low Code for
quick innovation

What..

Business Value
and analysis

Support digital Modern

customer workplace
journey transformation

&

Leverage
Data & Al

Build modern
cloud
applications
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Customer are “everywhere"......

(consideration)

Process

Touchpoints

H|
H|
H|

Customer

thought

o
N

Better connected in
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Blueprint =

Touchpoints

Customer
Thoughts

- T

Productivity & . Business data &
collaboration “ processes
LOB Portals ®
o R ) Phone
g Microsoft 365 g Microsoft Dynamics 365 C
0p
> 3
>< Integration /‘\ >1 3
& >
Customer OpenAl Mobile app -
dataplatform ' WWW
(CDP) Databrciks Fabrick Ect..

\_ ERP PLM PIM X -
© delegate
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How to become
data-driven in D365
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Quick show of hands...

1. How many knows what D365 is ?
2. How many knows what Customer Insigths is ?
3. How many are using Customer Insights today ?

4. How many are aware of that its no longer called
D365 Marketing or Customer Insights....?

Now as 1 product:



Wave 2 2023 - Unified product offering
D365 Customer Insights Data & Journeys

+ Tl = O

Dynamics 365 Dynamics 365 Dynamics 365

Customer Insights Marketing Customer Insights
data and journeys

Bringing together both customer journey orchestration (CJO) and customer data platform (CDP)
features in a single offer.

d e I e ate Better connected in
The Digital Neighborhood



Data challenges for
today and tomorow

Because other
systems act

In silos, companies
do too....




Customers don't act in silos

Subscription sold

Route to seller

Ink cartridge error
Proactive route to agent

Case closed

Survey sent Abandoned cart

Online printer order

Positive SAT
Promote ink subscription

Order fulfillment Shipping notifications

Better connected in
The Digital Neighborhood
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Into this

Service

T Cohesive customer journeys

Fo) Dataverse - Unified data platform
across all business apps

(@ 360-degree view of the customer

Better connected in
The Digital Neighborhood
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We can turn this...

d e I e ate Better connected in
The Digital Neighborhood



Data driven decisions in D365 CE - Example

Cross-sell/upsell

Omni-channel

support E \

' _I Next best
Website A actlc.)r.w.
A, e (activities)
CEerreenet 3
J Seller
Products, services, Recommendations

Marketing & subscriptions Service

Better connected in
The Digital Neighborhood
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Adopting technology trends... in Customer Journeys

#ccc).gbrtl .8
splay:block;positid

‘mp:-lpx\O/;left:-pr\
m~lxm:duplay:inlino-bl

‘C -,;.y:block:lilt-ltylo
A:‘nl.un;lxnbhoiqhtﬂ?

" ::-dupl.y:block-p

i.'-del:IOOO).gb'
Eightiopy)e

Data first Collaboration Low code Driven by Al

Personalized experiences Connecting systems Democratized
customization

Better connected in
The Digital Neighborhood
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Difference between
D365 and Customer
Insights
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Dynamics 365 — a suite of applications

Fraud Marketing
Protection Sales

g—

)

Finance Customer
Service
Business g : _ Power Customer
Central | VA Voice
Human ) Field
Resources " Service
Dynamics 365
C Customer
ommerce Insights
Power Power
Apps Automate
Supply Chain
Management Connected
Store
Project
Operations Guides
Remote Product
Assist Visualize

Better connected in
The Digital Neighborhood
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Customer Insights — Customer Data Platform

Types of Data

Loyalty
POS

Cases

Campaigns

Web
Mobile
Surveys
Device

WIFI

Social

Data Sources

ORACLE

] amazon
—] REDSHIFT

-—
& >

Microso ft
Dynamics 365

Google
@ Firealli SAD

AAzu re
] Office 365

- CONNECTORS

0]0]:
Al/Analytics

Measures
Segments
ML Predictions

Extensibility
Azure ML
Al Builder

Insights

Systems
d ?
Power BI PowerApps Power
Automate

'/ (¢ N Azure LN )
Synapse
Microsoft Analytics
Dynamics 365

3rd Party Integration

n ZliveRamp

bBing Mailchimp SendGrid

>

Google Ads Adobe HubSpot

Better connected in
The Digital Neighborhood
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Who should work
with Customer
Insights and how?
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Who should work with Customer Insights

Data platforms are for  cuemesomeme
data analysts....

TTTTTTTTTTT

Customer insights is for 5 —
the business.

©

Forbes Apvisor
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Types of Data

Loyalty
POS

Cases

Campaigns

Web
Mobile
Surveys
Device

WIFI

Social

Data Sources

ORACLE

e amazon
—] REDSHIFT

-—
e

Microsoft
Dynamics 365

Google
@ Big Ougry w

AAzu re
] Office 365

CONNECTORS

0]0]:
Al/Analytics

Measures
Segments
ML Predictions

Extensibility
Azure ML
Al Builder

Insights

Systems

d ?
Power BI PowerApps

Microsoft
Dynamics 365

3

4

Power
Automate

Azure
Synapse
Analytics

3rd Party Integration

n ZliveRamp

bBing Mailchimp SendGrid

Google Ads

Adobe

© delegate
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Unification Action =

. Data Insights

- Rack o Dot toecen

Prirmary Liegel sudieeos b

R = Add a data source
& v e Dot Lol data iternd v Absre Dota Lsoe Saorage.
o= Anwe Dats Lake Stosage
Dk Serurs mames *
Gi Data ~ Trod i vt Entegyts vt i bt il 0 nchnde drurrlbonri. Spinied e igentad dhiriiteni
I Dl Soufoes @ Aaues Syragas Analytics m"“.""““f“'ﬂﬁ“‘”"mlﬁramw
[Parviserd Dreserigtion [ogtionall

Unity | |

B Mot Bataverse
Activitied E.ﬁmmm&m L
Subscription *
Tabies

o i Churilodrd Basiiial M COwehil b U FEri BOCtal, (i bk Wt Kyt
1l ) Fou Cuntiomar evighity Lery of prncp o T Sorage Bieb Dats Contributos ro'e
oy Kt Qs Libash S

Q Get data

e New source i:= ction b Az Bmagre * |

L Search

$

Power Query

B Database & Microsoft Fabric (Preview) & Power Platform B\ Azure @ Online services -+ Other
ﬂ Excel workbook Text/CsV [ XML JSON Folder PDF Parquet * SharePoint folder Ej SQL Server database
IomEin . File File B g File O File File k4 File File Database
Ing Access . 5QL Server Analysis Servic.. 8 Oracle database Ej IBM Db2 database 8 MySQL database Ej PostgresQL database Ej Teradata database . SAP HANA database . SAP BW Application Server
Slank query Database Database Database Database Database Database Database Database Database
‘ SAP BW Message Server 8 Snowflake Ej Google BigQuery Ej Amazon Redshift ¢ Impala E_IF Dataflows Eq KQL Database (preview) “ Dataverse E_I}‘ Dataflows
Database Database Database Database Database Microsoft Fabric (Preview) N Microsoft Fabric (Preview) Power Platform Power Platform
Azure SQL database @ Azure Synapse Analytics (... %., Azure Analysis Services n Azure Blobs E Azure Tables ‘ Azure Data Explorer (Kusto) E Azure Data Lake Storage ... sﬁ, Azure HDInsight Spark Q SharePoint Online list
QL p) N .
Azure Azure Azure Azure Azure 7 pzure Azure Azure Online services e e ate Better connected in
m Microsoft Exchange Online g seiesfore objects g sesforee reports Google Analytics . Adobe Analytics @ Web API @ Web page Q SharePoint list ﬁ OData The Digital Neighborhood
Online services Online services Online services O' Online services Online services Other Other Other Other
* Spark 8_0 Odbe d@ FHIR E Blank table Q Blank query
Other Other Other Other Other




UNIFICATION

Types of Data Data Sources Systems
Loyalty ORacLE 008 .' @‘ Y 4
oo = W oz Map & Al/Analytics &
= Match Measures Power Bl  PowerApps Power
C \ n Segments Automate
ases
’/ g - ML Predictions D o
Campaigns Microsoft = S;:;E’SE
Dynamics 365 U MiCFC?SOft Analytics
Web o Dynamics 365
Google Z T :
Mobile @ Firealli SAD > Extensibility 3rd Party Integration
®) ® Azure ML
Surveys @) Al Builder n 4liveR
IVeRamp
Device A Azure = P
WIF 1) Office 365 > Bing Mailchimp  SendGrid
YeldE:]

Insights

Google Ads

Adobe

HubSpot

d e I e ate Better connected in
The Digital Neighborhood




Unification - |nsights - Ao oo *

Select tables and fields with customer profile data

Unify

T.j, Source fields 13 = Duplicate records 13 1 Matching conditions 6 1. Unified customer fields 20
Source fields Duplicate records Lr Matched records Unified fields
Define the customer fields found in your datasets Select which record to keep when duplicates are found Define rules for matching records between tables Review and edit customer profile fields
Edit Updated: 7 days ago Edit Updated: 7 days ago Edit Updated: 7 days ago Edit

Better connected in
The Digital Neighborhood
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Unification - |nsights - Ao oo *

Create rule X
Make a rule for how to handle duplicate data by setting conditions that compare
Add rules to merge duplicate records =~
g p Conditions
Condition 1 @[
Select entity Select field
Contacts : eCommerce vV | lFuI[Name ™
Entity Select field
Customers : Loyalty l FullName I
Normalize I Select options v I
~  Order Name Source records Unigue records Records deduplicated Merge records by Precision l Basic ™ |
) High
v contact : Dataverse Most filled O '9
+ Add rule Condition 2 i
b Sheet1: CustomerDataV3 Most filled Select entity Select field
Contacts : eCommerce | l EMail v I
~+ Add rule -
Entity Select field
Customers : Loyalty l EMail I
Normalize I Select options W I
Precision | Basic l
O High
Name *
|7FuIIName. EMail |

-+ Add condition m Cancel

d e I e ate Better connected in
The Digital Neighborhood



Unification

Set up match rules and conditions

Customer fields

Name

PostCode

StreetAddress

City

State

Country

Headshot

Contactld

RewardPoints

O 0 0 0 0 0 0| 00|

CreditCard

Map  Match  Merge

>

FirstName (2)

Rank Name

1 FirstName
2 FirstName

> LastName (2)

> FullName (2)

N Nateniffirth (1

Create an entity of customer records by combining duplicate fields and removing fields you don't need.

Entity

Contacts

Contacts

Contacts

Contacts

Contacts

Contacts

Customers

Customers

Customers

Entity

Contacts

Customers

Source

eCommerce

eCommerce

eCommerce

eCommerce

eCommerce

eCommerce

LoyaltyScheme

LoyaltyScheme

LoyaltyScheme

Source

eCommerce

LoyaltyScheme

& Combine fields

S S N R
X x| 2| x| x| x| X%

© delegate
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N . Environment
= Microsoft  Customer Insights Demo

T . S - 5 - . .
(i) You're viewing sample data. Customize what you see by connecting to your own data. For licensing options, contact sales.

N + Add enrichment
Audience insights v
Primary target audience H H
ey e > Enrichment (preview)
Supplement your customer data with data from external sources including Microsoft and other partners.
fnt Home )
Discover My enrichments
Af Customers
&) Segments B Brands ..6' Demographics . Demeographics: Batch
[l Data frem Microsoft ®*a " Provided by Experian " Provided by WPP
l~  Measures .
Q ntzlligence <
. Data & lTinuse 0 available Oinuse 10 available Enrich my data Dinuse 10 available Enrich my data
Data sources
- B Enhanced addresses B interests Location
Entities | Data from Microsoft [ | Data from Microsoft
1 Inifu finities from people in a similar
Unify
I Enrichment
Oinuse 10 available Enrich my data linuse 0 available Oinuse 10 available Enrich my data
Activities
Relationships .
= Secure File Transfer Protocol (SFTP) custom ...
Exports
vith location information like stan data securely t
-14‘::: F\El |'ﬂin - and |CI'|-; itude, and more

Enrich my data Enrich my data

Oinuse 10 available linuse 9 available

lte Better connected in
The Digital Neighborhood



INSIGHTS

Types of Data Data Sources Systems
Loyalty ORacLE 008 .' @‘ Y 4
oo = W oz Map & Al/Analytics &
= Match Measures Power Bl  PowerApps Power
C \ n Segments Automate
ases
’/ g - ML Predictions D o
Campaigns Microsoft = S;:;E’SE
Dynamics 365 U MiCFC?SOft Analytics
Web o Dynamics 365
Google Z T :
Mobile @ Firealli SAD > Extensibility 3rd Party Integration
®) ® Azure ML
Surveys @) Al Builder n 4liveR
IVeRamp
Device A Azure = P
WIF 1) Office 365 > Bing Mailchimp  SendGrid
YeldE:]

Insights

Google Ads

Adobe

HubSpot

d e I e ate Better connected in
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SEGMENTS

Segments

All segments Suggestions (preview)

Display name 7

Account created with no purchase
First time buyers segment

High engagement segment

High spenders segment

Low engagement segment

Low spenders segment

VIP segment

Insights (preview)

Tags

Type

Dynamic

Dynamic

Dynamic

Cynamic

Dynamic

Dynamic

Dynamic

© delegate
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MEASURES

Emails Opened it deti:

Measure saved in Customer_Measure table.

Set up your measure calculations

Choose a function and add at least one attribute for your calculation

Measure type (1) %o Relationship path % Filter
Emails Opened
Function type Measure expression
Sum - CustomerDataV3_Sheetl.EmailsOpened977451400
-+ Add attribute = Rules + — X % X

Emails Opened

Last updated 7 days ago

Dimensions (1)

7 96

Better connected in
The Digital Neighborhood
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ACTION

Types of Data

Loyalty
POS

Cases

Campaigns

Web
Mobile
Surveys
Device

WIFI

Social

Data Sources

ORACLE

e amazon
—] REDSHIFT

-—
e

Microsoft
Dynamics 365

Google
@ Big Ougry w

AAzu re
] Office 365

CONNECTORS

Map &
Match

0]0]:
Al/Analytics

Measures
Segments
ML Predictions

Extensibility
Azure ML
Al Builder

Insights

]

Power Bl

Microsoft
Dynamics 365

Systems
@0 Y 4
PowerApps Power
Automate
Y Azure
Synapse
Analytics

3rd Party Integration

n ZliveRamp

bBing Mailchimp SendGrid

Google Ads

Adobe

© delegate
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e Patgq - Uniification oo InSightS

UNIFIED

PROFILE

sun e

agom

1 pp Bt

26 WY (et e

Wewt Cnaadl Lach el (30 () 2 g

Cuntoames Linone Waks

Faw hawe ey
L harre Bais
Fosad Purchasa (7T AT

gooo00

Lowalry Pearmy [aimes

$232.78 & 229, & 3,462

Michael Norales

Cleveland, Ohio, USA

Last activity 19
o & =
Customerld 1dd76bbdf71b9679c459acc155b13b32
FirstName Michael
LastName Norales
Gender Male
DateQfBirth 6/26/2014
Telephone 692-043-4305x1319
EMail michael_norales@moraplc.com
Address 7488 Kenneth Prairie Suite 286,
Cleveland, Ohio 59778
USA
Additional fields ~
CreatedOn 1/31/2019
Headshot https://filestransfer.blob.core.windows.net/...
Loyalty Tier high
Email Subscriber Yes
ncome 192,292.35
Occupation Software Engineer

CustomerSatisfaction  high

RewardPoints 174

Activity timeline Y Filter Average Web Purchase ($)

Last updated 2 day ago

6 o6

4 Purchases 3 Purchases 5 Reviews B 1'4K

JAN 2019 (5) A~ | Bydate

Lifetime Spend ()

Last updated a day ago

WebsiteReview - 1/31/2019

Satisfied with my product

WebsiteReview - 1/30/2019

Product s available only in limited colors

OnlinePurchase - 1/27/2019
Purchased a product online
@ OnlinePurchase - 1/16/2019

Purchased a product online

WebsiteReview - 1/4/2019

Satisfied with my product

DEC 2018 (1)
WebsiteReview - 12/18/2018
Product is available only in limited colors

OCT 2018 (1) ~

POS Purchase - 10/12/2018
Purchased a product In-Store

JUN 2018 (1)

POS Purchase - 6/2/2018
Purchased a product In-Store

APR2018 (1) A

© delegate

L 5.8K

el A Yot 1 [0] o [l

Average Store Purchase ($)

Lsst updated a day ago

L~ 127

Total Club Points

Last updated a day ago

L 17

Better connected in
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Customer insights
walkthrough
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Personalized
Experience
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Pillars of the Platform

#ccc).gbrtl .8

4
(15

Siplayiblock;1ig¢ .

he l,ur.; g .tyl.

Data first Collaboration Low code Driven by Al
Personalized Experiences Connecting Sales and Democratized
Marketing customizations

Better connected in
The Digital Neighborhood
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Data first

Personalized Experiences



Customizable consent and preference centers

< Brand A Preference Center Live - Saved B Save & Save & Close

« Configure real-time
marketing preference
centers that represent your
brand's look and feel with
new logo, style, and color

Design Preview and test

Edit Purpose

options. Marketing preferences Purpose
. . (9 Commercia

* Cregte mUltlpl:e., llne Of u Choose how you'd prefer to hear from us
business specific preference 5 Display name
CenteI’S Ond enfOI’CG COnsent A L Unsubscribe me frem all marketing
. A Update communication preferences for: communications.
independently D

?_ {Contact point}

e Create and manage tOpiCS = o Purpose ~ “ Properties
fOI’ CUStomeI’S tO Opt'ln tO Unsubscribe me from all marketing communications. On click behavior:
mCH’ketlng SubSCI’IptIOHS thOt S Opt-in for the purpose
Ol_|gn W|th your brO nds Ond - |:| agree to share my interaction data to improve the quality and

relevance of this service.

lines of business without the

use of subscription lists. m

Better connected in
The Digital Neighborhood
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Limit the number of messages sent to a customer in a
specific period to prevent message fatigue

- Decide which journeys should have the
frequency cap enabled or disabled.

- Define a specific cap per channel.

« Enable daily, weekly and monthly
frequency cap.

« Transactional messages will always be
excluded.

Create frequency cap settings

« Check which messages have been sent
and which are still pending for each
customer.

Better connected in
The Digital Neighborhood

k| © delegate



Leverage interaction data to improve your targeting

Create segments based on customers
interactions and engagement with your
marketing messages, i.e., "customers who
opened a newsletter in the last 30 days”

Marketing
{ Home

® Recent

s> Pinned

Customer engagement
#3 Journeys
e Analytics

=% Event triggers

Audience
& Segments

[E Consent center

Channels
= Emails
{1k Push notifications

7 Text messages

Assets
[N Library

0% Templates

< Gold members 2022

Group 1
Preferred method of contact

-+ Add a subgroup

[§ And v people with a specific attribute

% when a behavior is triggered

& save

Attributes

P Search attributes

Target audience

> Contact

247 attributes
Related tables

> Account

247 attributes

Activity Party
42 attributes
Building

42 attributes

Campaign

20 attributes

Customer Voice survey response

247 attributes

> Customer Voice survey response

247 attributes

Email (syncing)

31 attributes

Ready to use

+ Add table

m Real-time marketi... - - members Lead

Better connected in
The Digital Neighborhood
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Collaboration

Connecting Sales and
Marketing



+Optimize your marketing programs and accelerate
pipeline through out-of-the-box analytics dashboards

Out-of-the-box funnel to track accounts
through the pipeline.

Analyze marketing'’s impact and
contribution:

- lead generation and qualification
- opportunity creation

- revenue generation

Learn which sources produce the highest
quality leads.

Seamless integration with Dynamics 365 Sales.

Better connected in
The Digital Neighborhood
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<+

Prioritize the best leads and empower your sellers with
the new lead scoring builder

- Easy-to-use: start quickly, and update or
optimize the model continuously.

« Create lead scoring models with not
only behavioral but also demographic or
firmographic conditions.

- Evaluate your scoring model outputs
and performance via a new set of
enhanced insights.

- Define lead qualification criteria and
post-qualification actions.

Better connected in
The Digital Neighborhood
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Optimize your lead management process by engaging
your sellers right away

« Respond quickly to incoming leads by
routing them directly to sales agents.

- Add sales activities such as phone calls
and tasks in your nurture journeys.

- Trigger a sales sequence in Dynamics 365
Sales to surface contextual
recommendations for the seller picking
up the lead.

Better connected in
The Digital Neighborhood
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Easily reference a copy of previously sent emails in the
interaction timeline

Dynamics 365 | Marketing

= Welcome to outbound marketing
© Recent
X Pinned

- See an exact copy of the email sent in
the Contact and lead timeline.

&> Dashboards

Top tasks in this area

Tasks

- Know the output generated by
O d VO n C e d p e r S O n O l i Z O t i O n fe G t u r e S S u C h et Create engaging emails Target the right audience Aul‘omatemc.i;n;-r;\:custc;-erjou-r.t;e_ys
as conditional content. = ez g Tl ey T e
- Adjust storage of archived emails to A
meet your business needs. B wwipionias Explore other areas

&) Segments
Marketing execution

N
Real-time marketing Event planning Settings

<1 Customer journeys

B Marketing emails
e T s
© Social posts < = B
Respond in the moments that Personalize your messages with Leverage more mobile channels
matter with real-time, event- dynamic text and images from a to create text messages and
Event management based journeys flexible set of data sources push notifications to reach your

Better connected in
The Digital Neighborhood
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Personalize all customer interactions

Display Customer Insights activities in a Dynamics 365 activity timeline

Dynamics 365 D Search

¢ B O Bswe § Save&Close + New é OpenOrgChart [ Deactivate SR Connect | v 5 AddtoMarketingList &, Assign [ Delete () Refresh - 2000 @ Share +

Alex Baker West Coast Leads  $42,000.00 2,000 0 Mona Kane ™
Lead - Customer Insights v ment Annual Revenue | Number of employees | @SP® Owner

« Customer Insights activity data can appear ;| Sy i e g et
within the same activity timeline already é tpnon O ©  Customer ifetme Value o Chummisk  Loyaly points arned
used today. ¢ Product Recommendation: XLF Generation $232-78 2 Improving 22% 2 Improving 3'462

Estimated Revenue: $1,500

* 73% of customers in segment have purchased
9 P 4 products purchased 3 transactions in last 60 days 237 Loyalty points redeemed

o o o + 1,294 transactions of product in last 30 days
« Display transactional and behavioral data

Show/Hide 29 days since last activity 29 days since last activity 14 days since last activity

from Customer Insights alongside e ) [ X vt | -
standardized Dynamics Activities, such as T s

Timeline

Details

. . Lead Source Loyalty program
Notes, Emails, and Appointments. £ secnumane
Est. Revenue $650
H H N N N N M H Fnieranote First Name Alex
« The unified activity timeline will be available b o
y with support@contoso.com
A product | purchased a year ago has stopped working despite the product stating you provide a 3-year warranty that would allow Last Name Baker
across Accounts ! Contacts ,an d Leads. e to have te product eplaced shoul an defect oscur n the mormal aperaton o the product

9/2/2022 8:00 AM N/ Last Activity Date 11/13/2022

« Can be filtered, searched, and updated By pymmremonsy
dynamically. "

Total Purchases (Life) $189.78

Warranties Purchases 5 year warranty - Active

., Warranty program registration activity
© premivm support registration activated on 8/15/2022 for 2020 XLY Generation. Warranty Claims 10/17/2022

Note: Product visuals are for illustrative purposes only and may not reflect the feature once available for public preview or when generally available.

Better connected in
The Digital Neighborhood
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Add relevant insights to Dynamics 365 Sales
workflow to increase seller effectiveness

- Configure Contact, Account, and Lead
forms to display key attributes from

:  Dynamics 365 £ Search

Customer Insig hts via available €18 |2 [Bim Fimhom Foo 4 omonte Bownm Bom

Alex Baker

Lead - Customer Insights

Dataverse entities.

Summary  Relationship Analytics  Details ~ Opportunities  Related v

Upnext ©

{3 Product Recommendation: XLF Generation

« Enable pre-defined insight controls to e
inform sellers how to best engage

+ 1,294 transactions of product in last 30 days
+ Recommended due to customer transaction history

Show/Hide

X Not relevant

v~ = AddtoMarketing List R, Assign [i] Delete () Refresh -

West Coast Leads  $42,000.00

@0000 @ Share v

2,000 0 Mona Kane v
N er of emplo o Owne

Customer Lifetime Value

$232.78 <o

4 products purchased
$78.13 average transaction value
29 days since last activity

Details

Churn Risk

2 2 % 2 Improving

3 transactions in last 60 days

12 days since last transaction

29 days since last activity

Details

Loyalty Points Earned

3,462

237 Loyalty points redeemed
3,225 Loyalty points balance
14 days since last activity

Details

individual customers with additional

points of relevance to personalize
engagements.

Including:

- average transaction amount
- total sales

- loyalty reward points

- customer lifetime value

- churn risk

Key details
Timeline
Lead Source Loyalty program
P search timeline
Est. Revenue $650
Enter a note.
First Name Alex
(3 Email activity with support@contoso.com
A product | purchased a year ago has stopped working despite the product stating you provide a 3-year warranty that would allow Last Name Baker
me to have the product replaced should any defects occur in the normal operation of the product.
91212022 8:00 AM Last Activity Date 11/13/2022

Total Purchases (YTD) $189.78
(3 Loyalty points redemption activity

100 points redeemed through mobile app transaction Total Purchases (Lfe) $18978

Warranties Purchases 5 year warranty - Active
Warranty program registration activity
Warranty Claims 10/17/2022

H © premivm support registration activated on 8/15/2022 for 2020 XLY Generation,

/2022 10,00 AM

Note: Product visuals are for illustrative purposes only and may not reflect the feature once available for public preview or when generally available.
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Use Power Automate to easily export segments
to any third-party service

Easily export data to any MarTech or
AdTech provider using Power Automate and
custom connectors to make the most of
your customer data.

Note: Product visuals are for illustrative purposes only and may not reflect the feature once available for public preview or when generally available.
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Data first Collaboration Low code Driven by Al
Personalized Experiences Connecting Sales and Democratized
Marketing customization

Better connected in
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Understand how your marketing activities contribute to
your defined milestones

Identify and continuously improve performing
activities by measuring which channels and
messages have the greatest impact on your journey
milestones.

» Define milestones based on key customer moments in
your buyer’s journey.

» Track the number of customers reaching these
milestones over time.

* Use Al-based attribution analysis to optimize your
marketing tactics, channels and journeys

Better connected in
The Digital Neighborhood
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Maximize the value of your data

Understand your data quality more deeply to unlock better insights

* Data detection automatically analyzes your
imported data and assigned an overall data

quality grade

* Provides detailed information on data quality
issues categorized by seven comprehensive
data quality pillars with severity of impact, and
impacted insights (segments, measures, or

predictions)

+ Offers suggestions to improve data quality to

leverage all insights offered in Customer Insights

* Provides upfront clarity on which predictions are

suitable for use based on your imported data

Note: Product visuals are for illustrative purposes only and may not reflect the feature once available for public preview or when generally available.
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Unleash the power of custom predictive analytics

Easily add industry specific or proprietary predictive models to proactively engage customers

Quickly and seamlessly set up custom
models in Azure Synapse Analytics and/or
Azure Machine Learning with business-user
friendly, step-by-step guidance.

 Name the custom model.

« Add the required data.

« Review the configuration.

* Run the model.

« DONE!

Note: Product visuals are for illustrative purposes only and may not reflect the feature once available for public preview or when generally available.
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